
SESSION – 3 
CRAFTING CONTENT FOR

DIGITAL PLATFORMS



 Meaning, Definition and Scope
Meaning:
 Content writing is the practice of creating written material for digital platforms like
websites, blogs, emails, and social media, aimed at informing, educating, or
marketing to a target audience.
Scope:

Expands across industries such as education, marketing, healthcare, and e-
commerce.
Helps build brand awareness and customer trust.
Boosts online visibility and search engine ranking.
Supports engagement, conversion, and lead generation

INTRODUCTION TO CONTENT
WRITING



Article Writing: In-depth, informative, and SEO-driven content for blogs or
magazines.
Copywriting: Short, persuasive content for ads, banners, and landing
pages.
Technical Writing: Instructional content like manuals, guides, and FAQs.
Script & Professional Writing: Used for video/audio content or formal
communications.

TYPES OF CONTENT WRITING



Health & Lifestyle: Diet, wellness, daily habits, mental health.
Fashion & Beauty: Latest trends, product reviews, grooming
tips.
Education & Tutorials: Courses, how-to guides, exam tips.
Finance & Personal Development: Budgeting, savings,
productivity.

CONTENT WRITING TOPICS



Writer’s Block: Inability to come up with ideas or write smoothly.
Deadline Pressure: Difficulty in delivering quality work on time.
Plagiarism Issues: Struggle to maintain originality.
Finding Clients: High competition in freelancing platforms.

PROBLEMS FACED IN CONTENT
WRITING



Different Content Writing Formats
Blog Posts & Articles: SEO-friendly, informative
pieces published regularly.
Case Studies: Real-life success stories to build
trust.
Social Media Content: Bite-sized posts, hashtags,
and CTAs for engagement.
Presentations: Structured content for business,
reports, or education.

FORMATS, SKILLS & STRATEGIES



Research Ability: Knowing how to gather accurate information.
Language Clarity: Using simple, direct, grammatically correct language.
Creativity: Writing content that’s original, engaging, and reader-friendly.
SEO Understanding: Using keywords and formatting for visibility.

MAJOR SKILLS FOR WRITING
QUALITY CONTENT



Know Your Audience: Understand their needs, pain points, and behavior.
Plan the Structure: Organize content into intro, body, and conclusion.
Maintain Readability: Use bullets, headings, and short sentences.
Update Regularly: Keep your content fresh and factually correct.

STRATEGIES IN PRODUCING HIGH-
QUALITY CONTENT



Prewriting: Brainstorm, outline, and research before drafting.
Drafting: Write freely, focus on idea flow.
Revising & Editing: Improve clarity, correct errors, optimize for SEO.
Publishing: Choose appropriate channels (blog, website, social media).

STAGES OF WRITING GOOD
CONTENT



Blogging and Its Types

Personal Blog: Focused on hobbies, opinions, or stories.
Corporate Blog: For brand awareness, product updates, and lead generation.
Niche Blog: Covers a specific topic like fitness, finance, or education.
Affiliate Blog: Promotes products and earns commissions.

BLOGGING, E-BOOKS, AND
PLAGIARISM



Use of Ads: Promote blogs using Google Ads, Facebook Ads.
Landing Pages: Direct users to relevant, high-conversion
pages.
Ad Relevance: Match blog content with ad intent for success.
Call to Action: Encourage users to subscribe, purchase, or
inquire

BLOGGING AND ADVERTISING



EPUB & PDF: Most widely accepted e-book formats.
MOBI & AZW: Amazon Kindle-compatible formats.
IBA: Apple-specific format with multimedia.
Use: Suitable for training, self-publishing, marketing

E-BOOKS AND THEIR FORMATS



Definition: Copying content from other sources without credit.
Avoidance: Use your own words, cite sources.
Detection Tools: Grammarly, Copyscape, Small SEO Tools.
Impact: Lowers credibility and can result in legal issues or
penalties

PLAGIARISM DETECTION



Introduction to SEO

SEO Definition: Making web content discoverable via search engines.
Purpose: Increase visibility, organic traffic, and engagement.
Core Elements: Content quality, keyword use, website structure.
Tools Used: Google Analytics, SEMrush, Ubersuggest.

SEARCH ENGINE OPTIMIZATION
(SEO)



On-Page SEO: Keyword usage, meta tags, headers, URLs.
Off-Page SEO: Backlinks, influencer collaboration.
Technical SEO: Mobile-friendly design, page speed, sitemap.
White/Black/Grey Hat SEO: Ethical vs unethical practices.

TYPES AND ELEMENTS OF SEO



Keyword Research: Find high-volume, low-competition keywords.
Content Optimization: Align title, headers, and content.
Link Building: Gain backlinks through guest posts and shares.
Performance Analysis: Track traffic, bounce rate, ranking.

SEO DEVELOPING STRATEGIES



Choose a clear domain and sitemap structure.
Research keywords and competitors.
Write SEO-optimized titles and descriptions.
Promote content through social media and backlinks.

STEPS TO SEO WEB CONTENT



Content Writing for E-Commerce Sites

Write clear and catchy product descriptions.
Use blogs and email marketing for product education.
Tell brand stories to connect emotionally with customers.
Aim for conversion-focused content.

E-COMMERCE CONTENT WRITING



Focus on features and benefits.
Use simple, sensory, action-oriented words.
Highlight uniqueness and solve customer problems.
Add keywords for search optimization.

STEPS IN WRITING E-COMMERCE
PRODUCT DESCRIPTIONS



Educational Blogs: Help users understand product value.
Influencer Content: Reviews and promotions.
Email Campaigns: Newsletters, offers, and reminders.
Videos & Demos: Show product use and quality.

TYPES OF CONTENT MARKETING
FOR E-COMMERCE



Use a content calendar (Google Sheets, Trello).
Share visually attractive posts with relevant hashtags.
Encourage user interaction through polls, Q&A.
Maintain consistent branding and messaging.

EFFECTIVE WAYS TO SHARE
CONTENT ON SOCIAL MEDIA



Job Roles: Content Writer, Copywriter, SEO Specialist, Blogger.
Industries: Media, IT, Education, Healthcare, Marketing.
Freelance Options: Fiverr, Upwork, Freelancer, LinkedIn.

Skills in Demand: SEO, storytelling, digital tools, writing clarity

EMPLOYMENT OPPORTUNITIES



Characteristics:
Clarity: Simple and to the point
Brevity: Avoid long, confusing sentences
Value: Provides solutions or insights
Relevance: Matches what the audience is looking for

Structure:
Headline – Catchy & keyword-relevant
Hook – First 2–3 lines that grab attention
Body – Logical flow of points
CTA – What should the reader do next?

WHAT MAKES CONTENT GREAT?



Tone Types & When to Use:
Conversational – Blogs, social media
Informative – Websites, FAQs
Persuasive – Landing pages, ads

Visual Formatting:
Use subheadings, bullets, bolded text, short paragraphs, and ample spacing

Activities
1.Headline Rework Game – Rewrite boring titles into high-converting ones
2.Content BINGO – Checklist of good content traits; tick off what’s included in

peer’s blog

WHAT MAKES CONTENT GREAT?



3.Tone Match Challenge – Match given statements to the correct tone (formal,
persuasive, casual)
4.CTA Creator – Generate unique and actionable calls-to-action for given blog
topics
Keyword Puzzle – Match keywords with best blog titles or intros

WHAT MAKES CONTENT GREAT?



THANK YOU


